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Musical Fidelity’s outspoken founder and managing director, Antony Michaelson, recently visited
Australia to launch a number of new products, and announce that we can expect even more

new products from Musical Fidelity in the very near future. Reviews editor Edgar Kramer, took the
opportunity to record the following interview...

AHE: If | can start-off with the legacy of the
past, what prompted the re-release of the updated
thirty-year-old Al products in light of your al-
ready strong current product line-up?

AM: Well, I don’t believe that my product
line-up was that strong...

AHEF: You're very modest...

AM: ...well, in terms of business ... there
was obviously a strong demand for iconic
Musical Fidelity products, and as much as |
can, I try to listen to what my customers say.
That’s why the Al: there’s a demand for that
iconic product.

AHEF: Is that what prompted this unusual A1
‘fine-tuning’ service and in light of shipping costs
is it being used by mainly the UK local market?

AM: Yes, we only encourage customers
from the UK because of freight costs and pos-
sible damage which is too difficult to deal

with. We're getting some overseas enquiries
and that's quite interesting. It tells you some-
thing about our customers. We're getting en-
quiries from the US and all over Europe to
fine tune and it tells you something about
the buyers...

AHF: That they're loyal?

AM: Yes, that too, but also their passion
for Musical Fidelity.

AHF: Within the context of a global }'rmm
cial \H\I\ |l'”.i‘ consumers” incr
mind-set, Musical Fidelity has rele
high-price statement products in the Titan and
Primto but a power-hungry pure cla
in the AMSS0. What*
on the products’ market acceptance?

AM: Most people don't listen to their sys-
tem for more than a few hours a day, a couple
of hours or a little more, whatever it is. So the

A amplifier

e company’s expectation

not only

actual amount of power consumed is not that
huge. I also think that the type of person who
will buy this product, I mean their passion is
not an unproved hypothesis of global warm-
ing, it's their music. That’s what their priority
in life is and that’s what my priority is too.

AHEF: How is Musical Fidelity handling the
tough economic times in terms of marketing
strategies?

AM: We are surviving the storm... it's very
difficult and in the last year we made our first
ever loss, but that’s one of those things. We've
had very many good years and occasionally
in business you have to make a loss. You have
to decide whether you're a short-termist or a
long-termist and 1 believe in the long term
future, so I won't say I was happy to take the
loss, but I took the loss like a man. During the
last year we have changed our company pro-
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file entirely and we're using this opportunity
to reinvent Musical Fidelity.

AHFE: Which, in a minute, will bring us to
your new products, but just before that, can [ ask
what, in your opinion, apart from the small size
of the local market, are the specific marketing

s related to this country... if any?

A he mains power supply in Western
Australia,

AHEF: [s it still high?

AM: Yes, but it's both very high and very
distorted so between the two it makes it ex-
tremely difficult.

AHF: Especially for Class-A amplifiers which
may run even hotter...

AM: Any amplifier. It's the same prob-
lem.

AHEF: So what are the desi olog)
differences between the prev statement kW
and the Titan amplifier for example?

AM: Seven years of intensive R&D.

AHF: Tell us more...

AM: Well, as we go on, we learn more de-
tails. Actually ‘details’ is too big a word. Fine
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nuances of what make circuits work, and why
they do what they do and how they inter-
act. And we're talking about—in engineering
terms—microns. Very, very small differences
have an affect and the further down the per-
formance envelope you are, the more difficult
it is to find these performance differences.
That's one reason why the Titan took seven
years to develop... because it’s really hard to
find out how to improve the kW.

Now, if [ was to bring out the KW now,
everybody would be gaga over it, the way
they were to start with, because from any
company, it would be an amazing product.
To improve upon that is a very difficult task.
Does the Titan invalidate the kW? No. If the
Titan were night and day better than the kW,
then everything I said about the kW would
have been bullshit because it really, really was
that good. It's just that the Titan is a more nu-
anced design with different priorities and a
more subtle sound, but I'm not talking night
and day. There were only 75 kWs and there
are only going to be 40 Titans and that's it.

AHF: Have any of the lessons you learned
with the Titan been applied to the AMS products
or are they a totally different topology?

AM: Now this is interesting actually. The
AMS circuit is the same as the Titan. That's
something! But with fewer output transis-
tors...

AHF: But the Titan is not a Class-A de-
SigH..

AM: That's what is interesting. Here we
have two almost polar opposites in design
applications. With the Titan we developed
an amazing circuit and we thought, what the
heck. With the AMSS0 we said, ‘let’s take the
Titan circuit and see what happens.” It was
like a duck to water, it worked absolutely bril-
liantly so that when you listen to the AMS50,
it has many of the characteristics of the Ti-
tan. For example, the Titan is extremely fast
on the transients, but more importantly on
the other side of the transient, it's equally as
fast and that’s a characteristic of the AMS50
as well. But the AMSS0’s sound balance, be-
ing pure Class-A, is different to the Titan and




ompany,
u go and put
after you've

about with the Titan and you
God, it's going to be sad” but it’s

on immedia

letely convinc

be e
here and I had to do an awful lot of
and spent some time on this to find out what

to know what's going on
2arch

the hell is going on. Because on the face of it
the Titan is in a league of its own in ampli-

1s; it measures incredibly—and the review

ing that. The
AMSS0 measures very similarly, except with
less power, but what is fascinating is the dif-
fere in sound quality and the fact that

both implementations of that circuit—the

one—are completely convincing.
AHF: [s Musical i

AM: The point is that C D amplifiers
in terms of review, depend on the prejudice
and narrow-mindedness o© :
and here I mean the techn
measure them using digital test equipment
you ¢ 7 see what they're doing.
Howe
test equipment, bu can see what they're
doing wideband, it is shocking.

unds like, you wor-

ow it measures. | do not buy into

rampant ur ed subjectivism. 1 do not

: have to be technologi-

cally prc

their sound quali

is so fraught with difficulty. It may be that a
technically fraught amplifier happens to s

u start worrying about
cause the whole thing

s room or somebody’s akers

ound great, but on anything else
it will sound lousy. I think that is a shocki

disservice to the reader.
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we're interested in looking at the future.

AM:
And also, given the

The politics make it too difficult.
nomic times, I think
1're better advised to concentrate on what

sure you do it as near

AM: All done in-house. Everything.

AHF: Do you prefer to specialise in one
ign area and leave others to your other de-
1 engineers or are you across everything?
AM: My strengths, if I have any, are that I
Iy understand a wide range of audio top-
fore, when I'm talking to my de-
sign guys, A, I understand what they’

o there
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ing and B, I can make suggestions as to what
directions to go because the depth and breath
of my knowledge means I can often come up
with things they may not know about, S
that's how I vi

AHEF: s

firstly, are we making upper-range
DAC
DAC should be in a price range of, say, be-
tween $400 and $100

7 The answer is no. My idea is that a

Australian dollars.

No. The M6 Series is
find that
there is less likelihood of pirate

built in Taiwan. V

and manufacturing in-
Taiwan. Some

copies
consistencies in
people that build in China get
into deep water with produc-

andards varying dra-
ally. The AMS is built in
Europe.
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AM: 1 think that people who use co
pressed stuff are brain dead. You can do d'igita]
on an iPod using .wav files that aren't
.pressed; it's a question of consumer choice,
that’s one side of it.

AHF:

AM: Well,
something like
pressed and | have u:

wihat al

I'1ha iPod, with
ed uncom-
-up only half of its

capacity. That's eno Cll\". I'm talk-

quuht)-' can get it from an iPod.
AHEFE: Do yo

gave up the clarinet seve
ding my last recording

played it since. I'v
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